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Reimagined Format. Enhanced Experience.

IPW Daily is the official digital publication for IPW and is an ideal platform for engaging IPW delegates
from around the globe, driving traffic to your booth and building brand awareness. New for 2023, IPW

Daily presents an improved digital-first format to deliver optimal user experience, taking your must-

read content further. Featuring six total issues, IPW Daily is delivered to up to 11,000 travel professionals

including 1,300 international and domestic travel buyers and 500 international and domestic travel

journalists.

e FEATURE editorial content highlighting what’s
new in your destination or organization.

e DEVELOP a custom-designed article with
added visuals alongside our team.

e FURTHER your reach through displays ads
or featured content opportunities.

¢ LOCK IN pricing starting as low as $1,000.

Coming Soon to a Device Near You

How to Access

Each issue of the Daily will be accessed through
ipw.com and can be viewed at any time following the

publish date.

Content is displayed on three
main landing pages—Daily News,

Spotlight Stories and Trends, Policy
& Insights—each of which hosts your

paid advertisement or article.

Why Advertise

The enhanced, mobile-

friendly platform enables
optimal legibility and allows

for quick click throughs

to your hosted content or
advertisement. Flexible

options with premium visibility
opportunities offer ways to
participate at every budget level.

The Daily is a must-read for all
attendees, delivered right to their
inbox each day.

INVESTMENT:
Starting at
$1,000

Average
Open Rate

A1o-5c:4’k Orlando, Florida Welcomes
e e You to IPW 2022

ARTICLE PAGE HEADER

Through Rate

Jump To

Preview Issue >

Monday Issue >

My IPW Action Center >

Daily News

“Visit
Orlando

Spotlight Stories  Trends, Policy & Insights  Daily Happenings ~ Today’s Schedule
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http://ipw.com

Opportunity Details

Fesdoged

$3,500

Seazieed

$2,500

LWA{/M[)LLQJ/
AD
$1,500

Stand out front and center with a Featured Content spotlight. Positioned at
the top of every landing page in a given issue, this content achieves maximum
exposure with a highlighted outline and just four advertisers rotating between
two standout spaces. In addition, a spotlight of your article is included in the
issue email distribution to ensure delegates see you first. See pgs. 5-6 for visual.

* Two Featured Content blocks appearing at the top of every landing page,
showcasing a photo and teaser copy.

¢ Content blocks have highlighted borders for extra pop.
« Maximum four advertisers rotating through two blocks per issue.

e Spotlight of your article included in the issue email distribution linking directly to
your article.

¢ Opportunity to work with our writers to develop a custom article.
¢ Include photos and videos within your article for additional engagement.
¢ Option to host your article on the IPW Daily site or to link out to your own content.

Drive delegates to your destination article, website or video. Featured on
all landing pages of an issue, this content is lower on the page than featured
content, but stands out from standard articles with a highlighted outline and
designated blocks to ensure prime visibility. See pgs. 5-6 for visual.

¢ Three dedicated, integrated Sponsored Content blocks appearing on all landing
pages—per issue.

e Content blocks have highlighted borders to stand out from unsponsored content.
« Maximum six advertisers rotating through three blocks per issue.

¢ Content block includes a photo with short descriptive copy and links to advertiser’s
URL or hosted video.

Use creative ad messaging to drive delegates to your booth or website. Prime
positioning above the main content on each landing page of the issue provides
excellent visual exposure. See pgs. 5-7 for visual.

* One Leaderboard Ad appearing on all main landing pages of the issue.
¢ Maximum three advertisers rotating through the issue.

Capture the attention of delegates when they are already engaged and reading
an article. Achieve big visual presence with your Skyscraper Ad appearing on all
article pages, excluding sponsored articles. See pgs. 5-7 for visual.

¢ One skyscraper ad appears on each non-sponsored article page in the issue of choice.
¢ Maximum three advertisers rotating through the issue.
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PRICING, AVAILABILITY AND SPECS

D) N * f\Q’e‘r\'iSLQZLE (pixe\cs;,uvlv?dEthITiseight)
Featured Content $3.500 4 Max. Ar:ir:aeg\levjizec:liﬁi::zjgo words
S[pelizeee) Lomien e 6 Max. Ar:?glaeg\jvz:'ze::iig:fjgo words

Leaderboard $1,500 3 Image Size: 1020x170

Skyscraper $1,000 3 Image Size: 320x640

ACCEPTED FORMATS .jpeg, .png, .gif
IMAGES 72 dpi
IMAGE SIZE 1 MB maximum

VIDEOS We cannot host raw video files; please provide a URL link (ex. YouTube, Vimeo).

ISSUE DEADLINES

ISSUE RELEASE DATE FINAL MATERIALS DUE
SPRING PREVIEW March 1 February 20
WEEKEND May 20 May 1
MONDAY-WEDNESDAY May 22-24 May 1
FINALE June (TBD) TBD

All files should be submitted via email to ipwdailyads@ustravel.org
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The IPW Daily refresh is

well underway. While final
developments are made and
some variations may occur, the
following sample mockup pages
provide a baseline visualization
of how the publication will bring
your content to life.

Landing Pages

Daily News, Spotlight Stories
and Trends, Policy & Insights
are dedicated landing pages
(see mock up to the right).

Daily News serves as the default
landing page and compiles a
mix of articles. Spotlight Stories
and Trends, Policy & Insights
showcase articles falling under
those specific topics. Each
landing page displays Featured
Content, Sponsored Content
and Leaderboard Ads in the
hierarchy shown.

Opportunities Visualized

View the pages below for a
closer look at how your content
will appear.

\/ san antonio

V.

Jump To

Preview Issue >

Monday Issue >

My IPW Action Center >

Daily News Spotlight Stories Trends, Policy & Insights Daily Happenings Today’s Schedule

FEATURED FEATURED

SPONSORED SPOTLIGHT STORIES SPOTLIGHT STORIES

New Experiences in Orlando Insert Article Title or Video Name Here Honoring Top Travel Buyers
use ol and new key partners who bring critical

Donald Duck, Mick
Explore all

Mic Disney Castle, Oh Myl Families and global travelers across the world face the effecs. We cele
thera is 0 and beyond. ity

of long visa wait times.

SPOTLIGHT STORIES SPONSORED SPOTLIGHT STORIES

)

>

Honoring Top Travel Buyers Welcoming the World For IPW 2023: First

We celebrate old and new key partners who bring critical Time Host, San Antonio

travel business to the Us Get ready for a taste of To
history of old with the mod:

——

SPOTLIGHT STORIES SPOTLIGHT STORIES

Top Travel Buyers
old and new key partners who bring critcal
5 to'the U

s Threaten Family’s

= across the world face the sffecs

NEXT >
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FEATURED CONTENT

e o o0

s, Policy & Insights

Daily Happenings

Q sEARCH MENU =

Jump To

Preview Issue >
Monday Issue >

My IPW Action Center >

's Schedule

Insart Feature Articlo Titlo Horo

FEATURED

Insert Feature Articlo Titlo Hore

SPONSORED.

Insert Title of Article Here

1020 X 170

TRENDS, POLICY & INSIGHTS.

Insert Article Title or Video Name Here.

Honoring Top Travel Buyers

SPOTLIGHT STORIES

SPONSORED.

Welcaming the Worid For IPW 2023: First
o Host, San Anto

TRENDS, POLICY & INSIGHTS.

e 00000000

SPOTLIGHT STORIES

C “\LVHO\UR\

Honoring Top Travel Buyers.

SPONSORED

Contact Sherena Elharmell, Account Director, Sponsorships

Insert Article Title Here
and Also Here

Jump To

Preview Issue >
Monday Issue >

My IPW Action Center >

Daily News  Spotlight Stories  Trends, Policy & Insights  Daily Happenings ~ Today's Schedule

YOUR LOGO

LEARN MORE TEXT
W >

The subhead will live here. For example, U.S. Travel leads the charge on
tackling visitor visa backlogs costing the industry billions each year.

Header Type Text Here

Body text here Imagnien totatiur maio et quo quibusto quata ium verepe veliquunt pe liquam aut explabo. Vid mod quiatur,
auia si dolore sinulpa rehitat uribeaqui cuscil mos eos as reperchil mi, sum
vendanderios dolliss edissunt litiur?

Et facidun dusanistils audit aut eaquis sit, odi ut et occuptae dendipiet vellabo.
Dolesererum invel iligeni molectotati rerrovid molorem verferes dellabore dolor
ab inienis maiorpo rescipsam, quis adi rerum quis delit eatibus ideliqu atiuscia in
e ex ot quodior ibustem.

OPTIONAL PHOTO

OPTIONAL ORANGE TEXT: What inspired the marketplace?
Freeman: Eaquis sit, odi ut et occuptae dendipiet vellabo. Dolesererum invel (NO CAPTION)
iligeni molectotati rerrovid molorem verferes dellabore dolor ab inienis maiorpo
rescipsam, quis adi rerum quis delit eatibus ideliqu atiuscia in

How is user experience enhanced by recent product launches
and increased support?

Jon

dusanistiis audit aut eaquis sit, odi ut et occuptae dendipiet vellabo, inserelsmail BRI Bitirt akioue

photograph in this space here—
and, add more if you'd like.

Dolesererum invel iligeni molectotati rerrovid molorem verferes dellabore dolor
ab inienis maiorpo rescipsam, quis ad rerum quis delit eatibus ideliqu.

Uda delent omnis consectis a comnis nis as dolupid millaut landi solo mosandusa
Veles evendus andusciam, aut aped exceatur, soloria net earum imus ut ea dem

sunt et, corepudandam quianda volor aut odit Et facidun dusanistiis audit aut eaquis sit, odi ut et occuptae dendipiet vellabo,
Dolesererum invel lligeni molectotati rerrovid molorem verferes dellabore dolor ab infenis maiorpo rescipsam.

€6 OPTIONAL Quote Callout: The greatest glory in living lies not in
never falling, but in rising every time we fall. — Nelson Mandela

T OGO e e i pea s e o oaien
estrum necto blaces remporp orehentisto dolorero bea et libearum facepelia Gue magnamus etur alt, at €os €os sin eum a\
curuam dl coneseim faces QU UIpa el Shutls aue Iam doiupts Setorrovias mehustat smmodls hkgnar voluptaest, ot
ma simporiones et volestis aut odianimus.

OPTIONAL STAT CALLOUT (UP TO

8k+ 30k+

Organizations Posts on social media

e >

Aqui temaui blam incidicabor minverumauas suntemo lorpore rrorum ut it
quis niti us ex etur, officias excest aut re vit utenda diat. Sitas sim fugia Quas.
ipieni dolumet ipsus ratiber atatem fugit quam que. Aqui temaui blam incidicabor
minverumauas suntemo lorpore rrorum ut ilcit quis niti us ex etur, officias excest
aut re vit utenda diat. Sitas sim fugia quas ipieni dolumet ipsus ratiber atatem
fugit quam au

OPTIONAL PHOTO

Aqui temqui blam incidicabor minverumquas suntemo lorpore rrorum ut fiit uis
it us ex etur, officias excest aut re vit utenda diat. Sitas sim fugia quas ipieni

dolumet ipsus ratiber atatem fugit quam que. Aqui temaui blam incidicabor.

(NO CAPTION)

Aqui temqui blam incidicabor minverumauas suntemo lorpore rrorum ut it
quis niti us ex etur, officias excest aut re vit utenda diat. Sitas sim fugia quas.
ipieni dolumet ipsus ratiber atatem fugit quam que. Aqui temaui blam incidicabor
minverumauas suntemo lorpore rrorum ut ilicit quis niti us ex etur, officias excest
aut re vit utenda diat. Sitas sim fugia quas ipieni dolumet ipsus ratiber atatem
fugit quam ave.
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Insights Daily Happenings

Today’s Schedule

o
.
o
o
Daily News Spotlight Stories  Trends, Policy &
o
o
o
FEATURED _ : FEATURED
o
.
o
o
o
.
o
.
Insert Feature Article Title Here . Insert Feature Article Title Here

SKYSCRAPERAD +-cvvevecesnsnsnenanananacnnnns

)
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The subhead will live here. For example, U.S. Travel leads the} charge on
tackling visitor visa backlogs costing the industry billions each year.

By: Organization or Business Name

Header Type Text Here

Body text here Imagnien totatiur maio et quo quibusto quata ium verepe veliquunt
pe liquam aut explabo. Vid mod quiatur, quia si dolore sinulpa rchitat uribeaqui
cuscil mos eos as reperchil mi, sum vendanderios dolliss edissunt litiur?

Et facidun dusanistiis audit aut eaquis sit, odi ut et occuptae dendipiet vellabo.
Dolesererum invel iligeni molectotati rerrovid molorem verferes dellabore dolor ab
inienis maiorpo rescipsam, quis adi rerum quis delit eatibus ideliqu atiuscia in ne ex
et quodior ibustem.

OPTIONAL ORANGE TEXT: What Insplired the marketplace?
Freeman: Eaquis sit, odi ut et occuptae dendipiet vellabo. Dolesererum invel

iligeni molectotati rerrovid molorem verferes dellabore dolor ab inienis maiorpo
rescipsam, quis adi rerum quis delit eatibus ideligu atiuscia in

How Is user experlence enhanced by recent product launches
and Increased support?

Jones: dusanistiis audit aut eaquis sit, odi ut et occuptae dendipiet vellabo.

Dolesererum invel iligeni molectotati rerrovid molorem verferes dellabore dolor ab
inienis maiorpo rescipsam, quis adi rerum quis delit eatibus ideliqu.

Uda delent omnis consectis a comnis nis as dolupid millaut landi solo mosandusa
veles evendus andusciam, aut aped exceatur, soloria net earum imus ut ea

dem sunt et, corepudandam quianda volor aut odit Et facidun dusanistiis audit
aut eaquis sit, odi ut et occuptae dendipiet vellabo. Dolesererum invel iligeni

molectotati rerrovid molorem verferes dellabore dolor ab inienis maiorpo
rescipsam.

)

202.218.3634

.
.
.

320 X 640

Q selharmell@ustravel.org




